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Kravchenko Dmytro. National
identity of Ukrainians: socio-
cultural dimension
Based on the socio-philosophical
content of the concept “national
identity” the author characterizes the
socio-cultural markers of national
identity (citizens’ perception of their
land, pride for their people, and
regional character of religious
priorities) of people in modern
Ukraine by the results of sociological
surveys. Identity is defined as a
complex creation of individual
connected with three major levels of
human nature – individual, personal
and social ones. The individual level
is manifested in personal and social
aspects, self-identity according to
circumstances and possibilities.
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social transformation, national
identity, socio-cultural identity,
sociological markers of Ukrainians’
identity.
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